
THE INSIGHT
Youth crime is flooding our media at the moment. So much so, that it’s almost impossible to
imagine a time where this won’t be the case. But we can get there. In fact, youth crime is
actually decreasing year after year nationally, aided by the work of Springboard. 

As Springboard works towards a future where youth crime will no longer be a problem in New
Zealand, we’ll show potential donors exactly what this future could look like, motivating them
to help us get there.

HOW IT WILL WORK
We’re using the medium itself, removing articles from print newspapers to leave behind blank
spaces that represent a lack of youth crime coverage, which is the reality we’re aiming for if
every young Kiwi who needed support could grow and develop with the help of Springboard.

Readers will first be confronted with the nearly blank news page, before turning their
attention to the second page which reveals that Springboard is imagining a better future for
our youth and New Zealand as a whole. To help make this future a reality, they can
immediately get involved with the QR code leading them to the donation page. 

This idea has the ability to be a lasting one. While youth crime is currently reducing, there is
still a lot of work to be done to eradicate it completely. This means that this idea could be
rerun over time, in different papers to target new readerships. 
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HOW IT COULD EXTEND
This idea becomes even more impactful if we extend it out to make use of daily
newspapers throughout the week. We’ll begin to leave blank spaces in the news at the
start of the week, which will initially be subtle but escalate day after day until it
culminates in our DPS at the end of the week. 

This will create investment in the campaign as what readers may think are just
mistakes or printing errors will pique their interest when they see them each day,
meaning the DPS will have a greater payoff as it finally reveals what has been going on. 

This idea could also live easily in a digital environment, with articles
vanishing from news websites. Digital banners will then do the job
of revealing the campaign and linking through to the 1000@10 Club. 

Tuesday


